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Making the Most of the Prison Library

Module 4: Promotions

Promotions - making the most of your books
A good display is one of the best ways to promote your stock. Displays can be anywhere there is a good visual space and introduce customers to books they may not normally borrow and widen reading choices.
What makes a good display? 

The point of all library book displays is to tempt the customer to borrow something new or different. The display has to be attractive and catch the customer’s eye, but not be so elaborate that it detracts from the books. They also need to be uncluttered, so customers can see the books presented clearly. They shouldn’t be a dumping ground for books that cannot be shelved elsewhere or other leaflets and flyers. Make sure that the display is the right eye-level. 
Examples of display space:

· Spinners can be adopted with a sign on top for a large quantity of books and a high turnover e.g. summer reads.
· A display shelf, so that books can be displayed face on/forward facing. 

· Display units or dump bins (see example of a dump bin below) for a moderate selection of books with a visual impact e.g. new books
· End bay slat displays can be used to create a small, themed display that is changed over regularly e.g. author spotlight 

· Table display: best positioned near the entrance of the library. You can add bookstands and covered boxes to vary the display of the books. May have a board at the back with supporting information e.g. Local author visit.                                                                                                                                                                                                                                                                                                 
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Don’t choose the most popular authors and series to display as they issue well already e.g. not James Patterson or Martina Cole. Use books that are already in your library, and have some in reserve to replace books that have been borrowed. Always use books that are in good condition and look new. Worn and tired books have no place on a display. Generally paperbacks are better for displays, but hardbacks are useful for forward facing on shelves and for standing up. Try not to make too much of new stock as it is not always replaceable and readily available so therefore can leave half-filled displays. Where possible promote something different that might be overlooked.
Hints and tips
· Simple displays always work best – less is more.
· Change displays monthly, e.g. on the first of the month. 
· A yearly display calendar is a useful reminder.

· Let other orderlies have a go. Everyone will have their own style.

· If you have more than one display then make sure they are not too close together as this lessens the impact.
· A display that needs refilling has been successful in encouraging customers to borrow from it. Try not to let it get completely empty.

· No matter how beautiful and attractive the display is, if the books have not been borrowed then the display has not been effective. Start again and try something different.  There’s no harm in trying, and you will get to know what sort of display works well with your customers.
Task

Have a practice. Pick a selection of 12 random fiction paperbacks, spread them out on a table and spend 15 minutes grouping and arranging them in different ways using colours and visual hooks.  Think about your display spaces and try books in rows (for a shelf) or in tiers (as on a display bin or wall.)  Look at it from a distance and close up. 
Task or Group Activity
Make a plan on paper for a themed display for book promotion.  Think about the titles or authors you could use from your stock. What area or display equipment would you use?  Write down your ideas as you may be able to use them.
Task or Group Activity
Create your own stock promotions/display. Give your imagination a free rein and think of a snappy display title that will attract attention.
Some ideas: 

· Calendar and Seasonal topics: e.g. Christmas, Hallowe’en, Valentine’s, Mother’s Day or winter warmers/ chillers ‘Cosy in the winter’ or ‘Leap into Spring’ for those who don’t like calendar themed books. [image: image4.jpg]



· Quick Picks 
· Take a chance….
· New Year/New You
· Make a display of your returned books
· Topical: film/TV tie-ins: Check your own stock for anything that fits with the theme like ‘Blue Planet’ for wildlife/natural history or the World Cup for books on football and biographies. 
· Colours: if you are at a loss for a theme, a selection of books utilising cover colours can be very effective. Use a variety of contrasting tones within a colour theme; as books of the same tone can look samey e.g. use shade of red orange/red/brown for autumn. Or do a warm to cold display: pick 3 books of each colour: blue, green, yellow, red/orange. Display them in warm to cold rows.
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· Genre specific:  keep the genre broad e.g. different periods in history, comedy, contemporary fiction. Try mixing the genres and use a mixture of fiction and non-fiction on the same display. An historical thriller could sit alongside a factual historical book of the same period.
· Cross genre subjects: Pick a theme such as gardening, fashion/ textiles, baking, travel. Select books from fiction, non-fiction, talking books, large print and display together.  
·  ‘if you liked this, why not try these…’ ‘don’t judge a book by its cover’ 
[image: image6.jpg]



[image: image7.jpg]



[image: image8.png]“ | ARTS COUNCIL Leicestershire
“u | ENGLAND County Council




[image: image9.png]Libraries
Connected



 
�


An example of a dump bin 
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A quirky table top snowman
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Winter theme using a simple table display
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Contrasting rainbow theme
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Simple but effective wall display
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Use shelves to display books face on to promote an area of stock
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Windows make great display area to promote your library
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